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Bce usobpaxeHue n 6peHabl NPUHaANEXaT UX NpasoobnaaatensM 1 UCNONb3YIOTCA B Ka4YeCTBE NPUMEPOB ANA AEMOHCTPAUMM.



INTnana Panmm

leHepanbHbIN aupekTop LleHTpa
NHTENNeKTyarbHOM COOCTBEHHOCTU U
nHHoBauum AnllinXao (IPhub)

MapTHep nNpeanpuHMMaTENbCKUX
KpeaTUBHbIX U MHHOBaALMOHHbIX
KnacTepoB U coobLlecTB

MpegnpuHnmMmaTenb, NnpenogaBsaTernb,
OUN3HEeC-KOHCYIbTaHT.

OnbIT B cdepe ynpaeneHna N1C c 2009
roga
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WOW TmasHoe - pazpenats crpateruio u kpeatus
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bpeHp - 370:

NMo3numoHupoBaHue

U nac 6peHa-meamal




BOOXHOBVBLUMCH OPEBHEALWNM PEMECNOM NOTOMCTBEHHbIX MaCTePOB-
TEPPaLLBbEPOB, Mbl paspaboTany HOBbIA ON3alH C COXPaHEHUeM
TPaGULWA 1 MPeMUanbHOro kayecTea. bnaroponHbii Teppauuo

Mo CeN OeHb YKPaLaeT Nofbl NPECTVIXKHbIX BUA, anapTaMeHTos,
0bWecTBEHHbIX 3aBEOEHUI BbICOKOIO KNacca Bo BCEM MUpe—
npeobpasnTe CBOW UHTEPLEP Y Bbi!
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ESTIMA

Supreme

W3bICKAHHOCTL NPUPOAHBIX PUCYHKOB MPaMOpa NOCNYXUNE BAOXHOBEHWUEM
ANA CO3AaHWA HOBOM MPaMOPHOW KoNnexumn Supreme.

B Hee sownu Asa 6naropoaHbiX BAPHAHTa KaMHA: BENOCHEXHBIN KePaMorpaHuT

C 30N0THIMK ¥ NNATUHOBLIMK BEHAMU, 3 TAKXE U KNACCUYECKUIA CBETNO-CepbIn i
mpamop. [lo6asbre YyTOHYEHHOCTH B CBOM MHTEPLEP C KoNnekuuen Supreme.

BenocHe}Hbii KepaMorpaHnT C 30N0TLIMK U NNATUHOBLIMIA BEHaMMU,

a TaKXe ¥ Knaccuyeckunin CaeTno-cepsii Mpamop. -~
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Typoocucremol

John Smith
123 Broadway
New York,
NY10003

Dear John,

Marketers or product managers responsible for branding seek to develop or align the expectations
behind the brand experience, creating the impression that a brand associated with a product or service
has certain qualities or characteristics that make it special or unique. A brand can therefore become one
of the most valuable elements in an advertising theme, as it demonstrates what the brand owner is able
to offer in the marketplace. The art of creating and maintaining a brand is called brand management.
Orientation of an entire organization towards its brand is called brand orientation. Brand orientation
develops in response to market intelligence.

Careful brand management seeks to make products or services relevant and meaningful to a target
audience. Marketers tend to treat brands as more than the difference between the actual cost of a
product and its selling price; rather brands represent the sum of all valuable qualities of a product to the
consumer and are often treated as the total investment in brand building activities including marketing
communications.

Regards,
Nikolay Ironov
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ﬂoueMy 3aKyno4yHasa CTOMMOCTb KOMNpeccopa — He rnasHoe?
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m BbiBoAabl

e VlcxoguTe OT 3a4a4M, a He OT TpeHAaa

e /1M He pacT BaM KOMMIEKCHOIO peLleHuns, roToBoro K
MHTEerpauum

e HO! N moxeT aatb naer BM3yanmsaumm Mam nomMoYb C
OTOE/IbHbIM 3/IEMEHTOM CTUNS

e [loMHMTe 0 3awmTe |IP 0bbekToB Ballero 6peHaa

e [IpoBepanTe ycnoBma NULEH3MOHHOIO COornalleHuns
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KpeaTtuBy mecTto ecTb!
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XapakTtep 6peHaa







MeTtachopbl n Banb

STILL LOADING?

GET YOUR S110 NOW!
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KpeatuB noabexan
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AVS
Tallar madae servicing.
More saving.
More doing. ™\




KpeatuB noabexan

@ www.hintoncement.com

CEMENT

For those who
need the future

© ULTRA STRONG




Y10 B utore?

bpeHa-Meana KOHTEHT

KOHTEeHT-NNaH U TecT rmnoTes

MeTadopbl M HEODbIYHbIM MPOAAKT NNENCMEHT
Passutne ctmng Ha OOH

bbICTpbIN CUTYATUBHbBIN NPOAAKLLH

KOHTEHT A9 MapKeTnaemcos



Y10 B utore?

e OrpaHuyeHue nnmn paspelieHne UCronb30BaHUS Pe3ybTaToB
MW npu 3akno4eHnn gorosopa C Kpeatopamm —
ynpasJsieH4yeckoe pellueHue

e [3yuaem nuueHsnn UM nnatdpopm (IP npaBa un nx obvem)

e llcnonb3yeM KoMMepyeckmne NULeH3nn ons busHeca

e Bnapeneu nonb3osaTenb UM nnatopma?

‘TPhub’

LEHTP MHTeNNEKTYaIbHON
COBCTBEHHOCTM M MHHOBALIMH



Y10 B ntore?

® @®Bo3HMKWee y 3akaszumka / [Nonb3oBaTens npaBo aBTOMATUYECKM He O3Ha4YaeT
OXPaHOCNOCOBHOCTb B Ka4eCTBe TOBAPHOro 3HAKa WM NaTeHTa Ha NPOMbILIIEHHbIN
obpased.

[Tpnmep:

‘IPhub’

LEHTP MHTENNEKTYaNbHOMK
COBCTBEHHOCTH M MHHOBALMH



Y10 B utore?

® O ABTOpCKME npaBa Ha npousBeneHus c nossneHnem MM Hukyna He genncek: A -
MHCTPYMEHT, aBTOp — KOHKpeTHoe pun3nyeckoe nmuo;

® @®flepepaboTka / U3MEHEHMS UCXOQHOrO nNpomnsseaeHms ¢ nomouwbio MMM 6es
cornacmsi ¢ aBTopoM/npaBoobnagatenemM UCXO0AHOro Npomn3BeaeHus IBASETCS
HapyweHuneM (aeno A42-3966/2023, neno A40-200471/2023)

® O(CoxpaHanTe OOKYMEHTbI, NoATBEPXAAoLWMe BO3HUKHOBEHMNE U Nepeaavy npaea,
3TO CO34aCT OPUANYECKYH U SKOHOMUYECKYH YCTOMYMBOCTb MPU BO3HUKHOBEHUM

‘TPhub’

LEHTP MHTeNNEKTYaIbHON
COBCTBEHHOCTM M MHHOBALIMH

CMOPOB C TPETbUMMU NIMLLAMM.



[lonesHble MaTepunaribl 4JnA Bac

[To gpaHHomMy QR ans Bac cnncok nutepaTypbl U
NOsie3HbIX PECYPCOB




Ewe Mbl gu3amHum u npounsBoaMM Mepu (aaxe B gekabpe*)
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JaBante ApYyXuUTb!




Y Hac eCcTb cooOLLeCcTBO

« 0by4yeHue
* YeK-IUCTbI
* OpeHauHr
* aHOHCbI

* pasroBopbl
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A @elena miller

@ helenamelnik.ru

eCcmb hpoeKkm?
vyhakyem B gBa c4emal
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